
Kabaret’s Prophecy, permanent installation in London, 2004

As a form of art expressing — unlike traditional works of art — the flow of immaterial,

changing time and space, media art is experimenting with new possibilities as it is

joined by space designers’ desire for creating fluid space that is alive with

communicative capability. While media artists are deeply interested in spatial

environment where the flow of images, sound and data can be expressed, architects are

trying to communicate with media art as a means of overcoming the physical limitations

and designing new experiences within space as well as creating interesting

relationship between people and space. Facilitating this communication even more are

the rapidly advancing visual technologies such the LED, and the so-called ubiquitous

environment based on wired/wireless networks. For us, mediated space, or media

space, is no longer a new concept; it is already a given environment. Shaping it into a

human and creative outlet is a pleasurable challenge presented to artists and space

designers.   Coordinator : Suhjung Hur, Curator of Art Center Nabi

Art & Space_Matt Clark / United Visual Artists

Filling the walls of a club in Soho, London, this project is a kind of digital wallpaper that

integrates the two functions of lighting and image. Itself an important lighting fixture, the

installation expresses on its modular LED pixel blocks the visual information including

video and graphic images generated real time in response to the sound in the club or

controlled live by VJ. 

런던소호에있는클럽벽면을가득메우고있는이프로젝트는일종의'디지털월페이퍼'로조명과영

상의두영역을통합하고있다. 실제로클럽내의주요조명시설이기도한이설치작업은실시간으로생

성되는비디오, 그래픽등의비주얼을모듈화된LED 픽셀블록을통해표현하며, 이영상들은클럽의

사운드에실시간으로반응하거나V J에의해라이브로제어된다. 

ⓒ United Visual Artist



Art & Space_Adam Brown & Andrew Fagg

Bion makes reference to the primordial biological energy named by the scientist Wilhelm

Reich. Bion senses and reacts to the movements of the visitors who enter the space it

takes up. It consists of hundreds of sphere-shaped small bions, and each bion is fitted with

an audio speaker, multiple sensors and LEDs, and is able to communicate with the others

via sound and light signals, sharing the information on the existence of the people and on

the interactions they exchange as time passes. And this process itself converts the space

into a subtle combination of light and sound. 

인간과인공생명체사이의관계를탐구하는<비온>은과학자빌헬름라이히가명명했던생물학적에너

지의근원적형태를일컫는다. 특정공간을점유하고있는<비온>은그장소를방문하는사람들의움직

임을인식하고이에반응한다. 수백개의작은구형‘비온개체’들은오디오스피커와다수의센서, LED

를내장하고있고, 하나의개체는다른개체들과소리와빛을통해소통함으로써사람의침입과존재,

시간이흐름에따라진행되는이들과의친교에대해정보를나눈다.  그리고이러한과정자체는공간

을미묘한빛과사운드의결합체로바꾸어간다.  

Bion, interactive media installation, 2005

기존의 미술작품과는 달리 비물질적이며 변화하는 시공간의 흐름을 담아내는 미디어아트는 유

동적이고소통 가능한살아있는공간을 만들어내려는 디자이너들의 욕구와만나면서 새로운 가

능성들을실험하고있다. 미디어작가들은영상과 사운드, 데이터의흐름이담겨표현될수있는

공간적환경에 깊은 관심을갖고있으며, 건축가는물리적인 한계를극복하는 동시에공간내의

새로운경험을디자인하고사람과공간간의흥미로운관계를만들어내기위해미디어아트와대

화를 시도한다. 특히 빠르게 발전하고 있는 L E D와 같은비주얼 테크놀로지와 유무선네트워크

를 기반으로 하는 유비퀴터스 환경 등이 미디어아트와 공간의만남을 더욱 가속화시킨다.  '미

디어화된 공간<mediated space, media space>'은더이상 새로운개념이아닌우리에게 이

미 주어져 있는 환경이다. 이를 인간적이고 창의적인 아웃렛으로 이끌어 가는 것은 아티스트와

공간디자이너에게주어진즐거운도전일것이다.   코디네이터: 허서정, 아트센터나비큐레이터

ⓒ Adam Brown



ICE Bloomberg, Permanent installation in Tokyo, Japan, 2002

ⓒ Katdshisa Kida

Art & Space_Toshio Iwai & Klein Dytham architecture

Installed in the Maruonuchi building in Tokyo, ICE is a media board aimed at

communicating with people and providing them with information. ICE, meaning the

Interactive Communication Experience, has the appearance of an information cloud, and

various data appear and disappear as if illusions on its ice-white surface. Created by

cooperation between the media artist Toshio Iwai and Klein Dytham architecture, this

installation work displays the news data gathered by Bloomberg from around the world,

while performing the role of public art by presenting diverse playful interactions when

people come close to it. 

동경의마루노우치빌딩에설치된I C E는정보전달과사람들과의소통을목적으로하는미디어보드이

다.  ICE는얼음과같이하얀표면위에다양한데이터들이환영처럼생겨났다사라지는일종의정보구

름과같은외관과‘Interactive Communication Experience’즉상호작용적커뮤니케이션경험이라

고하는의미를갖는다.  미디어아티스트인토시오이와이와건축펌K D a가협력하여만들어낸이설

치작업은전세계의뉴스정보를수집하는블룸버그의데이터를보여주는동시에사람이접근하면다양

한유희적인터랙션이가능하도록하는퍼블릭아트로서역할한다.  


